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Rivera-Hernandez, M., Blackwood, K. L., Mercedes, M., & Moody, K. A. (2021). Seniors don’t use Medicare. Gov: how do eligible beneficiaries obtain information about Medicare Advantage Plans in the United States?. BMC Health Services Research, 21(1), 1-10.
[bookmark: _GoBack]Considering that the target audience for Medicare is the elderly aged 65 and above, it is only logical to imagine that majority of them are not technologically savvy and as such, offering online resources to help them make health insurance choices is ineffective. The authors of this article contend that there is little information about how the elderly make their choices when it comes to enrolling in Medicare advantage. The authors’ assertion is based on the fact that Medicare offers online resources to enable the beneficiaries make informed coverage decisions. According to the authors, there is no proof that the older adults actually use the online resources to retrieve information in order to make informed decisions regarding medical coverage. In this regard, the authors try to determine whether the online resources that Medicare provides are effective in comparison to other methods of retrieving information. Even though the authors presents a great argument on the ineffectiveness of the online resources and especially to the targeted older adults, the authors only gives information regarding those who found online resources ineffective but does not provide details on the response from those who found the online resources useful. 
The article explores how older adults obtain information regarding the medical insurance plan in Medicare Advantage. The research involved semi-structured interviews with 26 Medicare Advantage beneficiaries. The research found that older adults prefer to get information about the benefits and costs of a medical insurance plan in-person. The research also found that some older adults heavily relied on insurance representatives and believed the information given to them without a doubt. Others preferred to consult with family or friends for guidance or for cost and benefits comparisons. Further, the research found that only very few older adults used the online resources and majority did not even have internet enabled computers or smart devices. Generally, the article concludes that the online resources offered by Medicare needs to be supplemented with in-person communication among the Medicare representatives.  
The authors make a valid argument by contending that the online resources provided by Medicare need supplementing by in-person communications among Medicare agents because seniors prefer to obtain information in-person. Since Medicare’s target audience is the older adults aged 65 and above, it is only logical to imagine that this age bracket may either not be technological savvy or it’s not the age bracket to consume online information. However, the article does not present details regarding the response from those who used the online resources provided by Medicare. Further, the sample size (26 Medicare Advantage beneficiaries), and from the same region (Rhode Island) was very narrow to come up with a comprehensive conclusion. As such, it would have been more comprehensive if the sample size was larger and with responses from different regions.
Overall, the authors’ argument is convincing not because of the supporting findings from the research, but because of what one would regard as common knowledge or common sense. Majority of online information consumers are the younger people. The target audience for Medicare are adults aged 65 and above. This is not an age bracket that can be regarded as internet savvy. As such, when information that is meant to be consumed by them is on the internet, it is prudent to argue that that information or resources rather are misplaced. Therefore, it is important to consider supplementing the online resources with in-person communications among influential Medicare agents.  
